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Foster marketing campaign

Foster Refrigeration has in the past only fo
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We deliver business audit which revealed
activity and processes throughout the business
that would have a positive impact on business
growth and sales.

*Original thinking” became the theme that all

subsequent marketing activity followed allowing
Foster to promote all aspects of their business.
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CANEBUZO (carbon neutral business zone)

While this project was developed by SEArch it . SEArCh nvtronmmrky Aeap i el

was Lincolnshire County Council who
provided us with the commission to brand
and market the most energy efficient
commercial premises in the UK

Architects

SEArch were looking to take their business to a new level as
a way of creating better visibility and generating financial
interest for growth.

We developed the brand identity and then rolled out a new
website and supporting literature.

SEArch has enjoyed a new lease of life with growing interest
in their work from organisations such as DOW and Lafarge.
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eco-sphere

eco-sphere believe in changing attitudes regarding the use of
our planets resources and eradicating landfill.

From waste2wealth

It is possible to reuse, recycle and reduce the amount of waste
we generate and convert it info wealth generation via:

Zero waste2landfill - Waste2resource - Waste2energy

We developed a brand identity which will be applied to a range
of products and services.
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International Tin Producers
The leading tin companies
and countries
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THE INTERNATIONALTIN
RESEARCH INSTITUTE

ITRI has always been at the forefront of supporting the global tin
industry and needs to reflect the changing attitudes regarding CSR and
environmental sustainability.

It is because ITRI had such an impressive history with the industry that it
can inform a sustainable future for fin.

We provided ITRI with a comprehensive CSR and sustainability report
and supporting collateral to engage investment markets and other
audiences that tin is a sustainable and invaluable resource.
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ITRI ANNUAL REPORT 2016

ITRI required for the first fime, the design and production
of an Annual Review. This, in fact gave us the opportunity
to look at refreshing the overall brand image.

Taking inspiration from the logo, we used the triangular
dot over the lefter *I” as the basis for a graphic structure
running throughout the annual report.
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iTSCi Due Diligence
Report

ITRI continues to lead the ITRI Tin
Supply Chain Initiative (iTSCi) in an
effort to solve the ‘conflict mineral’
issue in the DRC.

We produced The iTSCi joint industry
fraceability and due diligence
programme published in 2015.

Using Infographics this publication
outlined the complicated
processors involved in ensuring due
diligence is delivered throughout
the supply chain.



BRINGING THE BRAND UP TO DATE

Avery Berkel have been at the heart of weighing since 1731 and
continue to be the world leaders in retail scales. Ecobrand
worked with their marketing feam to develop their positioning,
vision, values and create improved consumer engagement.
Once we had identified USP’s and differentiation we focused on
the evolution of the brand and brand guidelines.

<Avery Berkel>

The first application of the new
brand was the launch of the new
Xs range of scales.

This launch included the creation
of marketing literature, exhibition
graphics and photography

o Vigion
Wi will change the way the word thinks about

retall weighing by constantly providing
innovalive solutions for on evolving workd,

Ve will iInspire our stall and pariness by dalivaring
lecxdership. passion and value in everything
wa do

By working with Avery
Berkel we helped develop
their vision, value and
positioning statements,
which in turn helped
define their marketing
strategy and focus on the

audience segments
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Ecobrand delivered a Vision

Gamko are the global leaders in the manufacture of professional drinks coolers for . o
document to establish vision,

value and positioning and

updated the brand guidelines.

the bar, leisure and catering industries. Founded in 1958 by pioneering Dutch
engineer, Mr. van Gameren, the Gamko family of experts has grown to become

market leaders whose products are used throughout the world.
Ecobrand also provided a

Ecobrand have evolved their brand presence especially in the UK markets and has .
selection of new photography

worked with Gamko to develop their brand language, values and visible presence. fo help establish an enhanced

look and feel for their literature.
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Brand Blueprint

Slough Borough Council had an ambitious and innovative
plan for creating a more open, accessible and community
cenfred approach to their services.

A wide range of naming options were generated

fromn which My Council was selected to best articulate
the friendly, personal approach. The identity is simple and
iconic with overlapping people representing sharing and
togetherness.

The next task was to deliver clear channels of contact and
develop a range of icons identifying actions and attitudes.




Ecobrand completed extensive competitor and

point of sale research before concepts for brand
messaging, promotional campaign materials and

packaging visualisation began.

Brand Refresh

Lifeventure is a high street outdoor clothing brand. They

required a complete refresh for their in-store presence
including POS and packaging. The client felt that their
current product identity was tired and had lost brand
cohesion. Ecobrand conducted in-store research and
developed the look and feel for a new packaging and
POS style to address these problems, while keeping the
many positives associated with an existing and successful
product range. Particular challenges in this project
included a large and disparate range of products
requiring many packaging types.




LOOKING FOR FRESH INSPIRATION

Daler—Rowney is the UK’s leading producer of artists” materials including
paints, papers, brushes, canvases and more. The company saw its
approaching 225th anniversary as an opportunity to breath new life info
the brand and try fo redress petitive pressures and revive sales in this
sector. The logo was to remai t all other aspects of the brand needed
to be re-launched both internally and externally on a global scale.
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BRAND AUDIT

The first step was to carry out a Brand Audit. As part of this process, we
visited retailers and spoke to staff, distributors, students and professional
artists. This exercise highlighted that although there was a lot of respect
for the brand there was confusion over the current and future direction
of the business.

By developing clear massaging and updating the literature and online
presence Daler-Rowney had the tools to re-engage their channels to
market and the end users.

An internal exercise united staff by collaborating on a giant art

installation which ran along side an international art competition.




Brand Communication Creative Engagement

Ecobrand believes that lasting sustainability We will develop a tactical marketing strategy for your organisation

strategies and programs are best developed from by understanding your audiences and target markets. We will
e< O m within. We guide our clients through a process to implement your strategy and deliver the best results for your budget.
create a roadmap for change. We then help our We will help choose the most effective media to engage with

clients fo implement that roadmap by providing your audiences, both internal and external. Your strategy will be

partners, action plgns gnd enhancing Thelbronld implemented through design for identity and all relevant marketing
value by communicating progress, engaging with

Cost Effective Design & Brand Communication in a New Economy external stakeholders and inspiring employees.

communication methods.

Ecobrand is a full service creative agency that specialises in design and brand communication both online and
in print. We create engagement for your brand by analysing how your organisation communicates with its internal
and external audiences. We achieve success by ensuring your branding works for you and creates improved
reputation, visibility and engagement through your website, brochures and marketing campaigns. We will
implement your strategy and deliver the best results for your budget. We have over 30 years experience working in
the private, public and third sector.

From strategic advice to project-based services, we work with you on all aspects of your brand and design
strategy, creating unique, impactful platforms that deliver accelerated brand awareness and loyalty at global,
national and regional levels. We help deliver improved engagement in a way that inspires all audiences.

We believe that many businesses underestimate their communication potential. Our aim is to make your brand
a more powerful and valuable asset that will deliver on many levels: Customer loyalty, competitive advantage,
higher perceived value, point of difference, and a blueprint for future action.
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